
For this issue of the Tradeshow Tip 

Sheet, we thought it’d be useful to share 

a handful of social media resources that 

we find useful. You’ll find stuff here for 

blogging, photo-sharing, online social 

media research, and more. You’ll see a 

few books and authors we like, along 

with a newsletter or two. 

You’ll find video-sharing sites, web con-

ferencing, event promotion sites and 

things that we’ve used over and over—

along with a few items that we’re just 

learning about. (Note: all links were 

checked at press time) 

Let’s start with some online resources: 

HARO: 3 emails a day, 5 times a week 
from Peter Shankman; connects re-
porters, writers and journalists with 
sources.  http://
HelpAReporter.com  
 
Mashable: Probably the best ‘one-
stop’ source for all the latest social 
media news and commentary:  
http://Mashable.com  
 
Hubspot: online marketing, SEO, 
social media, leads, results; tons of 
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Authors, Books and Blogs  

David Meerman Scott: author, speaker, 
commentator on social media and PR: 
http://WebInkNow.com  
 
Seth Godin: http://
sethgodin.typepad.com riffs on mar-
keting, respect, and how ideas spread. 
 
Steve Farnsworth: http://
stevefarnsworth.wordpress.com/ 
Smart social marketing for smart compa-
nies. 
 
Guy Kawasaki:  

http://blog.guykawasaki.com/ a practical 
blog for impractical people. 
 
Joan Stewart’s Publicity Hound: al-
though aimed more at helping small busi-
nesses, Joan knows her stuff and has a 
weekly newsletter that is full of great in-
formation.   
http://PublicityHound.com  
 
Social Media Examiner: new informa-
tion every day on social media: http://
socialmediaexaminer.com  
 

tools – some free, some paid:  http://
Hubspot.com  
 
Alterion: Social Media Monitoring, fea-
turing the SM2 tool: SM2 is a social me-
dia monitoring and analysis solution 
designed for PR and marketing profes-
sionals: http://
socialmedia.alterian.com/  
 

Facebook Grader: How powerful is 
your business page on Facebook? 
http://Facebook.grader.com  

 
Klout: The standard for online and 
internet influence: http://klout.com/ 



Blogger: https://www.blogger.com/  
MovableType: http://www.movabletype.com/  
TypePad: http://www.typepad.com/  
WordPress.com: http://www.wordpress.com 
(free software) 
WordPress.org: http://WordPress.org 
(hosting) 
 
Photo Sharing Sites- Online networks where 
photos take the center stage. Upload and share 
your pictures with your network: 
 
Facebook: http://facebook.com  
Flickr: http://flickr.com  
Photobucket: http://photobucket.com  
Picasa: http://picasa.com  
Zooomr: http://zooomr.com  
 
 
SlideShows- Upload and share your resourceful 
Power Point slideshows. Or search for and learn 
from other great presentations: 

Scribd: http://scribd.com  
Slide: http://slide.com  
SlideShare: http://slideshare.net  
 
 
Video Sharing Sites- Create a profile or chan-
nel, upload your professional videos or record 
transparent messages to share with your net-
work: 
 
Blip.tv: http://blip.tv  
Current: http://current.com  
DailyMotion: http://dailymotion.com/us  
MetaCafe: http://metacafe.com  
MSN Video: http://video.msn.com  
Viddler: http://viddler.com  
Vimeo: http://vimeo.com  
YouTube: http://youtube.com  

Blogging Platforms, Photo/Video Sharing... 
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Web Conferencing, Event Promotion, Monitoring 
Web Conferencing - Conduct online meetings, 
trainings, etc.: 
 
GoToMeeting: http://gotomeeting.com and 
http://gotowebinar.com  
Skype: http://skype.com  
Yugma: http://yugman.com  
Freebinar: http://freebinar.com  
 
 
Event Sites- Schedule, manage and promote 
your event online: 
 
Eventbrite: http://eventbrite.com  
Eventful: http://eventful.com  
Facebook: http://facebook.com  

Meetup: http://meetup.com  
Upcoming: http://upcoming.yahoo.com  
Zvents: http://zvents.com  
 
 
Web Monitoring - Monitor your Web presence, 
in particular the media that you share on the 
Web: 
 
Google Alerts: http://google.com/alerts  
SocialMention: http://socialmention.com  
Twitter Search: http://search.twitter.com  
 
Don’t forget:  
Seesmic: http://seesmic.com  

Bottom Line 

All of these great resources make it easier to do 

the daily work of being engaged in social media. 

They help us interact, reach out, listen, monitor 

and ultimately guide our direction. 

If you  have a resource to share, or would like to 

update information in this newsletter, please 

stop by the blog post at  http://

www.tradeshowguyblog.com/?p=1685 and leave 

your comments...and thanks! 


