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Social Media, Tradeshow Marketing and the Smartphone

Smartphones sales jumped almost 50% in
the first quarter of 2010, selling about
53.4 million phones in the quarter. Uh-
huh. That’s a lotta damn smartphones! In
fact, it appears that there will be more
smartphones sold in 2010 than personal
computers. Which begs the question: are
you ready for the smartphone? As a mar-
keter — and specifically, as a tradeshow
marketer — are your customers able to
find you and interact with you via the
smartphone?

Of course, any smartphone can access a
website. But the question is: can you
make it smartphone-friendly? Can you
provide your customers and prospects
with an easy way to ‘see’ you online?

It doesn’t matter where you are in the
world; there are more and more people
getting online and going mobile than ever
before. And the numbers will only in-
crease. By 2012 it’s estimated that more

than 490 million smartphones will be
sold. The same surveys believe that per-
sonal computer sales will be less — ap-
proximately 443 million. So while those
that access the web will often do so from
a ‘traditional’ PC platform, more and
more are doing it on the run from a small
screen
that’s
only
about 2”
x 37,
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If you’re
not ready
for that,
I’ll bet
your
competi-
tors are...
or soon
will be.

Here an App, There an App...

There are a handful of tradeshow-
specific apps available for the iPhone,
including Core-Apps ‘Follow Me’ and
Bartizan’s ‘iLeads.” Other apps, such as
business card readers, Digital Collateral
(barcode scanner to download digital
brochures), UStream TV and Square
(to accept payments anywhere), are a
great fit for events and tradeshows.

I would also recommend apps such as
Dragon Dictation, which converts your
speech to text; Voice Memos to make
quick audio notes; Mindnode (mind-
mapping) and of course apps that help
you connect with event attendees such
as Foursquare, Hootsuite, and Face-
book. Having a smartphone with the
ability to snap photos and upload them
to your Facebook company page is a

great way to recognize visitors and cli-
ents. EventKaddy.conreates mobile
event guides for smartphones.
EproMeetingApps.correates custom-
ized mobile meeting applications for
smartphones which help you keep atten-
dees connected and gives you opportu-
nities to generate revenue. Here’s a
great list of event-related smartphone
appsfromCor bi n Bal |
Blog: http://budurl.com/67td.
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We explored both the Follow Me and
the iLeads apps with podcast interviews
at http://tradeshowguyblog.com. You
can access the iLeads podcast here:
http://budurl.com/j6uw and the Follow
Me podcast here: http://
budurl.com/3d8e.
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Blogging for the Smartphone

It doesn’t take much to realize that browsing the
web on a three-inch screen is a bit, shall we say,
confounding? Sure, you can access websites and
they look pretty much the same. It’s just that the
text is so small that only ants can read it. So to
figure out what you’re reading, you have to zoom
in...which means that you’re only seeing a small
part of the page. The logistics of moving around
on a web site via smartphone makes one question
their sanity.

Finally someone figured out how to create a site
that looks good, navigates well and functions on
a small screen. While there’s more than one way
to skin a cat, if you’re a WordPress user all it
takes is another plug-in. Sure, you can hire some-
one to streamline your website for the smart-
phone, which will cost you a bunch of money. Or

Connectivity from the Tradeshow Floor

There are more opportunities to connect with your
market from the tradeshow floor than ever before,
thanks to the mobility of computers (smartphones
and laptops) and social media platforms such as
Twitter, Facebook, LinkedIn and YouTube. While
we’ve previously expanded on the opportunities
for promoting your tradeshow appearance via
social media (http://budurl.com/smbundle), there
are also a lot of opportunities for showing off
your stuff — and your visitors — during a trade-
show.

With a camera and laptop (or an iPhone) you can
snap photos and post them moments after they’re

Bottom Line

Let’s face it: even if you’re not going mobile
with your social media connections, your market
is. Maybe not all at once, but many of them are
there — or will soon be there. And the more time
they spend connecting from mobile devices, the
more natural it becomes. And the more natural it
becomes the more they’ll spend time connecting
while mobile. It’s a loop!

If you’re not paying attention to the mobile mar-
ket now, you might ask yourself: are your com-
petitors there? If not, they probably will be soon.
Perhaps you should try and get there first and

you can do it yourself online by searching for
‘create .mobi site’ or something similar. This
way you are able to take the guts of your site and
(tediously) transfer the data over to the new for-
mat. Or if you have a WordPress blog, just up-
load a new plug-in
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taken. Featuring visitors on your Facebook page
does a few things: first, it is a great recognition
by the company of you. Second, once your photo
has been tagged, your friends (and theirs) can
also see the photo and know you were there.
Third, it circulates your name as chances are
good that you or someone else is going to be
sharing that information or photo with their so-
cial media circle.

With Twitter you can tweet about contests, in-
booth specials, guests and other things to attract
booth visitors. With Hootsuite.com you can
schedule those tweets ahead of time, which frees
you to concentrate on the job at hand.

figure out what it takes to connect with your tar-
get market while they’re out and about, whether
at a tradeshow, or checking in at their favorite
coffee shop on Foursquare. Or maybe connecting
with the next new thing that isn’t even out yet but
will be a hot commodity in 2011.

Things are moving fast and mobile social media
appears to be moving even faster. Keeping up
may be a challenge (like it is to your competitors
as well), but getting involved even a little bit is
better than not getting involved at all.
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